
EXPERIAN MOSAIC  
 
 
Mosaic® has been completely rebuilt to help marketers anticipate the evolving dynamics of the new 
American household 
 
Mosaic has been completely rebuilt from the ground up, all new segments and groups. The last rebuild 
of Mosaic was in 2006. Experian’s objective is to provide you with the best-in-class products that 
accurately identify new evolving dynamics of American households. 
 
The way we live and work is changing fast, becoming more sophisticated and complex. Political, 
economic and technological shifts are reflected in the socio-economics, lifestyles and behaviors of 
consumers.  The digital revolution has profoundly changed the way consumers communicate and 
interact on every level.  The makeup of the American household dynamics has also changed where 
multi-generational households now contain different decision makers and influencers. 
 
These changes influence consumer’s lifestyles, the prioritization of their choices, and how they prefer to 
interact with communications.  As the dynamics of the American households evolve, marketers are 
increasingly challenged to understand, attract and connect with their best targets. Experian’s Mosaic 
USA consumer classification helps marketers key into consumer dynamics to anticipate the behaviors, 
attitudes and preferences of their best customers and new audiences to help attract with the most 
complete and comprehensive view of consumers. 
 
What can it do for me? 
 
Mosaic USA gives you a deep understanding of your customers: who, what, where, when, how and why. 
This can help you to target, acquire, manage and develop profitable relationships and improve business 
results.  The newly rebuilt Mosaic classification also gives you a better understanding of contemporary 
consumer dynamics to help ensure that you maximize communications to confidently define, describe 
and engage your target audience across the most impactful traditional and digital channels for effective 
media planning and buying. 
 
Key facts 
 
 Mosaic is based on analysis of the latest trends in American society, a wealth of high quality, 

comprehensive data sources and a sophisticated proprietary approach to cluster analysis, supported 
by analysis of market research to validate the classification. 

 Mosaic USA is a household level, multi-dimensional segmentation system that focuses on life-stage 
and affluence dimensions. The system is organized into 71 segments that aggregate into 19 groups. 

 
 
CORE DATA PACKAGE 
 
There are several Mosaic datasets included in the Core Data Package –  
 
 Mosaic (BG Dominant and BG HH Distributions) 
 Mosaic Workplace (BG Dominant and BG Civilian 16+ Distributions) 
 ConsumerView Mosaic Household and Mosaic ZIP+4 
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What is the difference between Mosaic Block Group (BG) Dominant and Mosaic BG Household 
Distribution? 
 
The BG Dominant file is where each BG has been assigned a 'dominant' Mosaic group and segment code.  
For example, if you have BG X, and there are 325 households and the Segment code is B03, all 325 
households will be categorized as B03.  Similar to the BG Dominant data product that the lowest level of 
geography unit is the Block Group but, the BG Household Distributions differentiates is that it truly is a 
Household Distribution of Mosaic.  Using the same above example, BG X has 325 households, Experian 
distributed the Mosaic Segment by households, so instead of all 325 households being assigned to B03, 
175 of the 325 are coded B03, 57 are coded C01, 45 are coded C03 and the remaining 48 are coded D01.  
The granularity of the dataset is useful for micro target marketing at the Block Group level than the BG 
Dominant file.  Please note that the Behavior Analysis tool uses the Mosaic BG Dominant dataset as the 
tools cannot support multiple Segments for one Block Group. 
 
What is the difference between Mosaic and Mosaic Workplace?  What is the benefit of having both? 
 
Mosaic Workplace reports on exactly the same classifications as Mosaic.  For each classification there is 
one key difference between the two is that the Mosaic Workplace’s distribution is based on workplace 
location (i.e. where people work) whereas Mosaic is based on where people live. 
 
A major benefit of Mosaic and Mosaic Workplace being presented in terms of the same Mosaic 
classifications is that, for each classification, Block Group and larger area Mosaic distributions of people 
who live in the area can be compared to Mosaic distributions of people who work in the same area.  
Such analysis can show which types of people (i.e. Mosaic Segment s) commute into an area but do not 
live in the area (and vice versa). This can be very useful in terms of targeting likely daytime and 
transitory trade, as well as allowing assessments of likely differences in the level and type of demand 
dependent upon time of day 
 

Why do I need to use Household (HH) level Mosaic?  Will it drive better/more accurate results than at 
the Block Group (BG) level? 
 
The geographic accuracy is what makes Household level Mosaic stand apart from the block group files.  
The Mosaic BG Dominant data reports back the dominant Mosaic Group or Segment in the geography 
and the assumption is that everyone is coded as the same Group or Segment r.  The Mosaic BG 
Household Distribution is a step towards improving the granularity by identifying, for example, of the 
390 households in a Block Group, how many households are coded as Segment E19, O54, etc.  Since the 
data is released at the block group level, what either dataset does identify is where are these 
households on the group and how far are they away from your possible new site locations?   
 
The Mosaic Household in the Experian ConsumerView Analytical file tells you where they are on the 
ground.  Each household has been geocoded (assigned a latitude and longitude) so you know how close 
they are to your business.  A benefit to this file is that it’s actionable - if you want to do a direct mail 
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campaign1 you can do so with this file unlike the Mosaic BG Dominant or Mosaic BG Household 
Distribution file.   
 
The below illustrates the differences between the Mosaic data. In our example, BG 080130122011, 
there are 390 households and with the BG Dominant file, they have been all coded as E19.  Moving 
down the diagram, the level of granularity increases with the BG Household Distribution file that there 
are 15 Segment s found in this BG but E19 is still identified as being the dominant Segment with 215 of 
the 390 households in this geography.  Granularity increases with the ConsumerView Mosaic HH 
because we can now map where the different Segments are located on the ground and find where the 
112 E19 households are located since there is a latitude and longitude associated with each household. 
 

 
 
One item to note are the household counts in the above graphic, 390 vs. 308 households. The counts 
differ because the Mosaic BG Dominant and Mosaic BG Household Distribution demographic counts are 
balanced to Experian’s census estimates.  The ConsumerView file is created as a marketing file and 
therefore balancing to census estimates is not needed. 

                                                           
1 Please contact your Sales Representative if you are interested in this option. 


