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Mosaic® USA: Lifestyle segmentation to drive personalization

Welcome to your Mosaic USA Groups and Types Overview Handbook.

Successful organizations take the process of analyzing and understanding customers seriously. They use it
to maximize their engagement with customers to increase loyalty, retention and value; drive profitable
acquisition; and plan for the future.

Mosaic USA capitalizes on Experian's wealth of data on households in the United States to provide a

comprehensive view of consumers. With our lifestyle segmentation solution that classifies the population

into 19 overarching groups and 71 underlying types, marketers have the power to:

* Provide a deeper understanding of your customers to target, acquire, manage and develop profitable
customer relations.

* Improve your media planning and buying across traditional and digital channels by precisely targeting
your ideal customer audience with the right message across their preferred channels.

« Personalize consumer experiences and messaging to increase online and offline sales conversions.

« Anticipate risk and plan for the future by analyzing consumer behavior, understanding potential risks
and identifying investment and location opportunities.

Based on the power of Experian’s Mosaic Segmentation Portal (www.segmentationportal.com), this
handbook provides a simple and clear overview of the audience segments to help you use the intelligence
to plan and execute your marketing strategies. The best data produces the best marketing. So let’s get
started together.
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Mosaic® USA Data Sources

More than 300 data points are used to build
Mosaic USA. These attributes are selected as
inputs to

the classification on the basis of their coverage,

quality, consistency and sustainability. To be

included for use, the data variables must enable
accurate identification of, and discrimination
between, a wide range of consumer
characteristics.

They must also be able to be updated over time to

ensure accurate, up-to-date classification. Data

must meet the following criteria:

* Allows the identification and description of
consumer segments that are not necessarily
distinguished solely by the use of census data

* Ensures accuracy of Mosaic code by either
household or neighborhood

* Updated regularly to ensure that changes or
shifts are monitored

* Improves discrimination and allows for the
identification of a wide range of consumer
behaviors and interests
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® Age

® Marital Status

@ Household Composition

@ Length of Residency

) Presence of Children

' Number of Occupants
Ethnicity
Language Ability

® Education/Qualifications
® Occupation

@ Industry

@ Hours Worked

) Home Business

© Vehicle Ownership

Urbanity/Rurality
Means of Transport
Travel to Work Time

® Income

@ Credit Behaviour

) Owner of Multiple Homes
Soclal Security/Assistance

@ Tenure
@ Property Value
@ Number of Rooms
@ Year Built
" Number of Dwellings
~ Rent Amount
Group Quarters
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Mosaic® USA Family Tree

High Income

The Mosaic USA family tree illustrates
the major demographic and lifestyle
polarities between the groups and
types, and shows how they relate to
each other.

Low Income
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Mosaic Group & Types — Classification Overview
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Description Description

American Royalty

Kids and Cabernet

Couples with Clout

Generational Soup

Flourishing Families
Babies and Bliss

Family Fun-tastic
Cosmopolitan Achievers
Aging of Aquarius

Silver Sophisticates

Sports Utility Families

Cul de Sac Diversity

Thriving Boomers Full Pockets, Empty Nests

No Place Like Home
Unspoiled Splendor

Families Matter Most
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Mosaic Group & Types — Classification Overview
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Description Description

Urban Edge
Progressive Potpourri

- Middle-Class Melting Pot
Birkenstocks and Beemers
Everyday Moderates

Destination Recreation

Blue Collar Comfort

Balance and Harmony

Rural Escape

Wired for Success

Significant Singles
Gotham Blend

Metro Fusion

Bohemian Groove
Booming and Consuming

Homemade Happiness
Red, White and Bluegrass

Families in Motion
Diapers and Debit Cards
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Mosaic Group & Types — Classification Overview
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Group Description

Cultural Connections

Type

P56

P57
P58
P59
P60
P61

Description

Countrified Pragmatics

Touch of Tradition

Digital Dependents

Colleges and Cafes

Family Troopers
Mid-scale Medley

Modest Metro Means
Heritage Heights
Expanding Horizons
Striving Forward
Humble Beginnings
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Mosaic Group & Types — Classification Overview

Group Description Type Description
Q62

(@XM Footloose and Family Free
Q64
(O[ISM Senior Discounts

- Aspirational Fusion ~ Dare to Dream
&/ Hope for Tomorrow

S S68

S70

SYARS Tough Times
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